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To Gbtain a position in the graphic design field and to further
my technical skills and advance My software skills while being
a positive addition to a company:

i.".l

i
SM@WW

!'A\Ni

Yoclle
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Born and Jised in Sudbury Ontario. |'ve always been

interested in the arts, but also wanted fo pursue an aspect

of business. T
very sociable person, intereste
recreoﬂono\ activities.

Strengths:

e Corporate |dentity
o |llustration

e Layout

o Photography

o Web Design

(i y:
o Execufive & Member, Vision, Graphic Design Student As-

05-2008

e Dean’s List 3 semesters

o Art displayed in the Art Gallery of Sudbury

55 Plumtree Crescent
Sudbury

P3B 4G7

T. 705.566.9630

E: joel\ebeau\ieu@yahoo.ca

exfﬂwmw :

Graphic Designer (summer 2007)

Laurentian Publishing / Northern Life Newspaper
« Created ads for local and national companies-
o Worked well in @ professiono\ studio sefting.

o Ligised with printers and sales representafives.

o Understood the importance of deadlines.

Product Consultant, 2004-2008

M&M Meat Shops, Sudbury, ON

e Attended fo clients' needs and questions.
o Open and close responsibilifies-

« Handled daily finances.

Attended Design Thinkers, RGD Ontario’s Graphic Design
Conference, 0062007, as well as Design Thinkers, RGD
Ontario’s Graphic Design Seminar, 2005-2006.

LAND
ROVER
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Event, Promuotion

)\Ja}'vw:
International Typogrophic
Symposium

wﬂw’ /Sosﬁwa)w:
Photoshop, InDesign,
Photography

To create an event look
complete with poster, program
and website.

Solution:

Using different type styles,
created a collage with a grid
look. The grid represents
everything about type from
the way it's laid out to how it's
created.

The

10th Annual

International
Typographic
Symposium

Robert Blaich

website



\ Magagine
Client, Name:

Talk Magazine

] que/ 506@\)«)11/:
Photoshop, Iustrator, InDesign,
lustration/ Photography

ENenypye Wonis T (Y

Virginia Young

e:
To develop @ masthead, cover
and interior spread for a
Q&A magoazine about up an
coming fine artists t0 showcase
themselves and their work.

Solulion:
To represent communication,
the masthead uses the speech
bubble because it is a symbo
of speech in print. The
magazine adopted a style
that has a pop art look that is
fun and playful because the
magazine is targeted towards
a younger audience.




{ /SO“WW:

Photoshop, [llustrator, InDesign

e:
To redesign and re-brand the
company to better represent
and distinguish itself in the
market.

Solulion:

Based on their exploration and
offroad capabilifies, create

an abstract look of @ mountain
and sun, or even d whee
going uphill using their initials
V' and 'R’. The colours are
carth toned fo complement a
natural feeling. The campaign
is completed with full stationery
system, signage and vehicle
graphics.

LAND
ROVER

8 Indell Lane
Bramalea, ON
16T 4112

L+ 1416 3463493
- 116 340319

ww Jandrover.com

LAND
ROVER

Andrew Smith
sresident, CEO

a smith@landrover-con

ramatea, ON

1+ 1416 3163993
£+ 1416 3463494

\weww Jandrover.com




Client Narme:
Canada Post - \nternotiono\
Year of Planet Earth

{ /506@/\)&)1,6:
Photoshdp, Illustrator, InDesign,
|llustration

(2
To create @ commemorative
stamp, first day coverr
postmark, as well as an event
poster and environmental
graphics.

Soludion:

Represented the Earth from ifs
core to the crust as @ seed.

The seed is what makes up
every element on the planet,
including plant, animal an
cellular life. The look is organic
and primitive fo represent
simplicity from @ multileveled
subject.

008

Wdl Year
if Planet %arth

of Planet Earth
2008

InternationalYear

first day cover er\v'lronmenta\ graphics




O(fjwﬁb\/b:
To be happy and design for the love of it.

| am 20 years old. | am a Mac user. My favorite fonts are
Helvetica Neue, Futura, and Garamond. | love photogrdphy
and illustration, designing layouts, magazines, posters: we
sites and corporate identities. I've always wanted o combine
my love for music, fashion, and design into one area: | foun
this in graphic design. | hope 10 carry my love and passion for
beautiful design throughout my life.

Strengths:

« Strong work ethic

« Dedicated and eager to learn
e Great prob\em-so\ving skills

o Creative and artistic thinker

o Work well with others

ishments:

o President’s Honour Roll, Cambrian College, GPA 4.0, 2008
e Published in soap+water design magazine, March issue, 2008
« Heads of Media and Design (HOMAD) Logo Competition,
1st & 3rd place, 2008

167 Black Lake Rd

Lively

pP3Y 1K4

T:705.692.1 575

E: nadiabergeront 7@hotmail.com

Frede\cmce Graphic Designet 2007-Present: Gougeon Insur-
ance, Sudbury, ON.

e Creative inpuf, exterior signage design, photogrophy and
mural design.

Peer Tutor, 2007-Present- Cambrian College, sudbury, ON.
o Teaching computer technologies, art history, design, study
methods and essay writing.

Art director and Counselor, 2005-2007- Gougeon Camp, Pan-
age, ON.

« Organized acfivities and games, taught watercolor and
acrylic painting to kids and adults, assistant lifeguard supervi-
sof, instructed swimming, boating and water skiing.
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Client, Name:

Sony
Tu!?mu(rub/ Software:
Photoshop
Howwillyouexperience
e hig’n—dcﬁnitionTelcvision?
To advertise Sony high-

performance LCD and rear
rojection televisions in @ NeW
refreshing way- The goal was
to create a sense experience;
to reproduce the sensation ©
the high-quality visual clarity
provided by Sony's products.

Shasper. Brightet- Clearer-

SOWW

The outcome is @ simple fwo-
page ad campaign with image
and copywriting. The message
is humorous and memorable.
The idea is that the image is $O

impeccable that it's mistaken = S0 W
for reality. 3 ey,

ﬁmygynwﬂ/pﬂ’é/

Sharpes. Brighter- Clearer.
How will you experience Souy

higlulcl'mition Felevision?
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Fluid Magasire

)\me:
Fluid Fashions

/SO“WW:

Photoshap, lllustrator an
InDesign

e
The challénge was fo find @
famous illustrator and create
an illustration of them in their
style - then create a magazine
cover.

| chose Rem e Hanna, a New
York based freelance fashion
|\\ustrctor She has been
creating high h-end fashion
designs for over 20 years.
Renie's style and main focus

is the fashion figure use

for draping the clothing, but
she does more. She gives

the figure a personality an
ottitude. To replicate her style |
placed the figure in @ dynamic
pose using @ gesture sketch
look, and flowing lines on the
clothing. This makes the figure
appear as moving which are
important characteristics of
Renie's work.

summet
clothes

for

you

Aacefil

and
lelaxed
gespnet
clothir
foryour
syle and
shape




MNMVM’/

stayclean.ca

i /5066/\)6«)1/6:
Photoshap and InDesign

e:
The challenge Was to come Up
with a poster design to inform
expecting women that doing
drugs will have serious effects
on their unborn baby.

Solution:
The result is @ provocafive
poster design with a statisfic
describing what will happen
to your baby when you inject
drugs, such as cocaine,
when you're pregnant. The
image gefs your attention an
shows the seriousness of this
important matter.

LIFE MATTERS

Cocaine causes & babY's blood

pressure to rise TapidtY feading
ther to death or several STokeS
efore birth, which can resuti®

rreversible brain damage:

LIFE MATTERS

Cocaine cavses 3 baby's blood
pressure to rise rapicly teading
them to death or severa! strokes
before birth, which can result In

rreversible brain damage:




MNW

Lingerie Inc.

7@13\//“'1((%/ Software:
Photoshop, Hllustrator and
InDesign

e:
The challenge Was to create an
offective magazine name an
masthead design that explores
expressive t\/pogrcphy, then to
apply it to @ cover which will
create a design that stands ouf
from the competition-

SOWW:

The end result was @ creative
looping masthead resembling
lace. The style is fresh and fun.
The looping flowers and hearts
are there 0 unify the looping
masthead. The Yypogrophy is
flushed left within the graphics’
negative space making tor an
easy read. The photogroph
on the cover 1akes a different
direction than most lingerie
magazines, by having
ordinary people modeling
lingerie. The lingerie will be
modeled on limbs, such as on
the cover where her lingerie
is resting at her calves. The
design is playful, with a touch
of humor.

Find the perfect Lingerie

Indulge in aworld of
Ultimate Parnpering

Hot Body
Workout
See page 23,

Intimates TIPS
& Picks For the

Find the perfec

Eor Your Shape,
See page 10

Ways to look B
this spring




195 Belisle St.
Sturgeon Falls
p2B 3B6
T.705.753.2905

BW o/ E ‘naksimbarzo@gmail-com

O(y’wﬁb\/b:
The understanding and application of visual communication

with the purpose of working with entrepreneurs fo promote New
creative ideas and solutions.

S

| opprooch every project with a passion for the ovcnt—gorde
and with good humor. | like to blur the lines between art an
graphic design, an artisf with graphic design as @ medium.

S(‘Auwjﬁh:

e Oral, electronic presentation
e Visualization of the project

e Analysis

o Research

e Magic

Awomovﬂiwy

e A+ in Art History for defecating on the Mona Lisa.

e Getting away with Cooper Black in Corporate |dentity-
e All the fimes Max went in, nervous about an idea, and
walked away feeling like a hero-.

€ { :

e Design Thinkers

e Jamie's drawing class

e Hearing Ron Beltrame speak

I LaucniNG Bup)

Your Smoke Lounge Co
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M Name:
The Laughing Buddha

7u!9wu/1rub/ Software:

Minimalism

e:
Branding and Corporate
|dentity, along with
advertisements and a branded
event.

Solution:

Three rings were combined fo
shape a playful and smiling
Buddha. This, along with the
absence of color is symbolic
of the divinity of the namesake
of the restaurant. The typeface
Cooper Black was selecte
because of its history with
humor flavored entertainment.

(ga r-ban'zo)

Tue LAUGHING BuUDDHA

THE

LAUGHING BuUDDHA




{ )\Ja}'vw:
TA.G. &Film / The Lookout

juﬂw\%‘/‘/&/ Sosﬁwa/w:

Modernism

Client required complete
re-branding, including

g new name, logo,
stationery, signage: website,
advertisements, public event
and annual report:

otulion:
Named after the historical
art film theater de vitkijk, the
ish modern style. The logo
is symbolic of the process ©
selection. The brand was also
designed around this concept:

* put Were Afraid to Ask

d to Know About Film
Woody Allen Film Worksho

You Always Wante
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| Hookal Magazin®

M Name:
Hookah Magazine

{ /50660\)6«)1/6:

Minimalism / Post-Modernism

(2

Full magazine design with
masthead, consistent cover

theme and layout spreads. Nour Smoke Lounge Companion
The magazine is intende
to be used as converscﬁon
material af hookah bars across The First Issue
Canada.

okl

Solulion:

The masthead was solved by
adding the bowl of a hookah
o the stem of the 'h’. For the
cover, a smoke ring theme will
be kept consistent, adapting @
circular object reflective of the
theme of the issue.
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the Pland 2008

M wa:
\nternc‘riono\ Year of the Planet
2008

] ique/ SOG@AJW:
Metaphorical, vectorize
crayon drawing:

e
To design @ series of
stamps and promote an
exhibit commemorating the
International Year of the Planet.

Solufion:

The project was opprooched
with the intention of making @
connection between the Earth
and a child in development.
The designer leaves it to you
1o decide if this solution was
successful.

CANADA POST.

THE MINISTRY OF SCIENCE AND TECHNOLOGY.
AN ADA AND THE INTERNATIONAL YeAR OF PLANET EARTH COMMITTEE
ARE PROUD TO PRESENT:

BURGEON

_4pzam—Z=
- O

A AN INTERACTIVE EXHIBIT
L oF EARTH SCIENCE,
BIOLOGY AND CLIMATOLOGY
Y N COMMEMORATION OF ,
THE INTERNATIONAL YEAR OF PLANET EARTH 2008
R 1

N

T®

E

rR P

N L

A A

T N

| E

ot

A&

L R

Y3

E 2

A O

R O

8

MaRcH 2 - 21, 2008
UNESCO HEADQUARTERS « PARIS ® FRANCE
For MORE |NFORMATION VisIT:
VVWV\l.lYPEACA




O{fjwﬁiw/:

To contribute My design skills in @ group setting and expand
my present graphic design knowledge by building team
experiences.

S :

“Never play the same thing twice.” = Louie Armstrong

| am a member of Sudbury-based design collective Research &
Destroy. lfis @ collaborative blog, launched in January 2008,
to locate, collect, and share nice things within the creative
world. Visit the blog at www.reseorchdestroy.com.

Strengths:

o Layout: poster, magazine, brochure, editorial, and annual report
o High level of attention fo detail

e Hand-drawn typogrophy

e Corporate branding & identity

o |llustration

ngﬂf&M&:

o May 21st 2005: 1st place CRISE 2005 @ College Boréal /
Web Design

o Selected for Cambrian College showcase display:

- January 2007 - Ascend: Typogrophic Symposium

- January 2008 - Ostara corporate identity & stationery

- January 2008 - Canada Post: |nternationa

Year of the Planet stamp sef

124 Notre Dame E.

Azilda, ON

pPOM 1BO

T 705.626.1 337

E: frank@frankchartrand.com
W: www.frankchartrand.com

50 Carleton & Associates / Graphic Designer

November 2007 - present

e Design and assembly of proposo\s/brochures/ods

« Meeting deadlines

e Project management & archiving on accounts such as North-
ernTel Wireless, and Sandvik Engineering Group

Freelance Graphic Designer:

frank chartrand / design + illustration

January 2006 - present

e Clients include: Conseil Scolaire Public du Grand-Nord de
|'Ontario; Laurentian University; aila galleri; Over The Atlantic
|nteractive; Northern Prinf Brokers; WGTM Concerts Toronfo;
various Canadian music groups

Aftended Four Years Deep - the typogrcphy and design of
DOUBLENAUT at Arts and Letters Club in Toronto, ON, on
March 27 2008.
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l Osfara -
Cond@omﬁ& D

e
Ostara Web Casting Studios

{ /Sosﬁwa)\/@:

Adobe WNustrator

e:
Creating an effective D for
Sudbury-based web casfing
studio, Ostara.

Solution:

An “ gnfi-corporate” ID of sorts,
but still acts as an identity.
Combination of television

sef + broadcasting signal to
encompass everything that
Ostara does. Offset print

and rendering style chosen

to appeal to @ younger
demographic.

ostard




M NW:
The Realness PR

{ / SOGQWW:
Adobe Illustrafor CS3

(2
To capturé the essence of the
Voncouver—bcsed musical
group Ladyhawk in @ fashion
that caters fo an audience
interested in independent
music.

SOWW:

Using geometric shapes fo
illustrate a hawk carrying @
beaver (representing the ban
and Canadian heritage)-
11x17" prints were made and
wheat pasted around the city,
as well as digital Facebook/
MySpace ads. Small run of
50 hand-numbered 18x24"
3-colour silk-screened prints N
24lb cream stock were made
and sold at the event.




Client Name:
WGTM Concerts Toronto
e/ Sobtware:
Adobe Ilustrafor CS3

6/5064)&0?1/:
stray from the typical
metal band poster; 9 3-colour
jece was created to help
promote RTBAM's concert af
the Reverb hall in Toronto, ON.

Trying to

The event was @ success and

300+ spectafors attended.

BURIED AND ME

7P M

BETWEEN THE

AY APRIL REVERB |

THURSD 9




e:
This is an ongoing fypo
experiment.

groph'\c
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331 Belleview Street
W&/ Timmins
PAN 5B3
T 705.698.982\

WVLU\/ E: '\cy_crcy@hotmoi\ .com

0{7 Ve € i .

To %ecome a significant member of the graphic design Designed exterior signage for Nails To Perfection in
community, and develop my okills more each day: Timmins, Ontario.

Completed a logo and stationery design for the Wildflower
Horseriding team in Timmins.

Painted a mural for Groulx Renovations in Timmins.

ot Timmins Ontario. | board
m 27, from Timmine niario. | love snoWBoc: S Pointedomurc\ for Bambi's Castle Daycare in Timmins.

photogrophy, illustration, and painting in MY spare fime.

SW%&:

« Photography

o Digital illustration
o |llustration

« Print advertisement
e Corporate identity

ALCOW\AJLW&:
« Hosted a half hour instructional Celfic Drawing program on

the Cogeco preview channel in North Bay-
e Won a skc’reboord-designing contest promoted by Unit 51
Sports.
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Travel, Show

M )\me:
ski and Snowboard
Travel Show

{ /SOG@NW:
Adobe Ilustrator CS3

To create a poster that would
promote @ oki and snowboar
show in Toronfo, while
avoiding literal and cliché
pictorials o themes.

Solution:

A complementary design that
delivers the message in a more
<ubtle but inferesting manner.

Automotive Building Exhibition

w.snowboardshow.oa

WW




| Chrgsler Logo

MNW

Chrysler

e/ Sobtware:
Adobe Ilustrafor CS3,
InDesign CS3

e:
To design an aggressive
and bold logo, along with
a staionery package for
Chrysler, while making the
design more uniform with the

sister-company Dodge.

Solution:

The side view of the ram head
and the vibrant blue allow
for an interesfing and sfrong

composition.
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Client Name:

Technics

{ / S’o6ﬁwa)w:
Adobe Ilustrafor CS3, Adobe
InDesign CS3

(2
To produce @ clean logo for the
company that would symbolize
<ound and precision-

Soludion:

A clean, one—co\oured
rendering that incorporates
sound waves and a stylish but

basic font.

TECHNICS

TECHNICS




MN&W

Kabin Lounge

e/ Sobtware:
Adobe Photoshop CS3,
InDesign CS3.

e:
To create @ unique

for a charity party
Toronto. This was interesting

enough to use as 9 poster
lub afterwards.

event flyer
at a club in

within the ¢

SOWW:

Used a visual depiction of
a creative

the word “fever”,
heading, and @ war
theme.

m colour

Up
Matt Gracie
Lucy Lyte

@UEST LIST

fice until midnight

JINFEVER

Hosted by: ™2l
Johnny Digits,
Emily Margaret,
Agnieszka,

Margs |,
Jimmy and

the Kabin crew




O(y’af/l)»/b:
To Gbtain a position in the graphic design or photogrophy field
and fo continue developing okills and experiences:

Swmmary:

.
LS d

Sellection Lish
' g

L B

| am a junior designer grcduoted in April 2008, from a
Graphic Design program. | love every aspect of photogrophy
and drawing, ranging from painting fo sculpting. | believe you
can achieve anything with design if you set your goals. | also
plan on writing the Registered Graphic Designers of Ontario

examination.

Strengths:

« Photography

o ||lustration

e Drawing

o Attention to detail
o Communication

1288 Woodbine Ave
Sudbury

P3A 2M3

T. 705.521.1241

E: duchesne'\u\ie@hotmci\.com

L
e 3 year R.G.D student member
e 3.39 GPA
o Vision member

€ i :

« Design Thinkers 2007 Conference in Toronto

« 2008 Valley East Lions Magazine: Editorial layouts, interac
tive game pages

o Customer Service

\D

Fashion n the fastiane i




—

Mubic
M Na}'VLb:

Steve's Music

{ /So6€w«)w:

InDesign, Photoshop, Illustrator

e:
To effectively re-design @
corporate :dentity including
logo, stationery, products,
website and brande
campaign. OUr task was
1o design applications for
communication pieces that
would allow the promotion ©
themselves as a newW rand.

Solufion:

By researching different
aspects of the music indusiry;
every part has one thing in
common: a tune. The logo is

made from 2 tuning forks fitted

together and also represenﬁng
the 'S'. Placing it on different
products is offective and clear.

nnnnnnnn




el Nawwe:
RonJon Surf Shop

{ /SOGQWW:

InDesign, Photoshop, Illustrator

o re-develop and re-design @
new visual corporate identity,
in order to appeal fo its
market. This corporate identity
also included full stationery,
product packaging, website,
ynd an annual report.

SOWW:

Keeping with the ocean/
surfing theme, | decided to
make the logo into @ wave fo

represent RonJon fo the market.

SURF SHOP




et Name:
Canadian Appare!

7&1&\“&“‘// 506@/\)«)11/:
Photoshop

(2
To promofe a NeW chain of
clothing stores in Canada,
using a poster campaign that
would be advertised in various
places.

Solution:

Incorporating the red and
white sweater in every
piece of the campaign. The
designs keep the same sleek
and simple look, which is
aesthetically pleasing fo the
eye.

Cwangggian Apparel
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Client, Name:

Zip Magazine

7@13\//“'1((%/ Software:
InDesign, Photoshop, Iustrator

Fashion inhe fastiane § June 2008

.shirts
.shoes
.accessories

(2
By picking @ object used in
our everyday life, our task
was fo create @ masthead for
a magazine that relates to the :
object. Included in the design fREirm ST oer momosn
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a lot of newer ideas while
making it cleaner and simpler
to read. The magazine’s theme
is kept throughout the editorial
layout.

an

tips
_stories
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To éurther develop my performance and technique within a con-
structive environment and to be a positive asset fo an organiza-
tion through my knowledge and skill of design and art.

Wy : . _ .
I'm a 21 year old designer, graduating from Cambrian Col-
lege of Applied Arts and Technology, in @ three year graphic

design program- | have a strongd background in art and

enjoy

applying my creativity to my designs. | enjoy investigating
many different approaches fo develop the most creative solu-
tions. I'm @ confident designer, who stands behind his work.
| have purposefu\ reasons for everything, and always fry fo
achieve the best possible conclusion.

Strengths:

o Strong llustra

tor capabilities

o Unique creafive thinker

o Solid copywriting skills

« Excellent people skills

o Extensive art and art history education

g4 Hanna Ave. Box1202
Capreol, ON

pOM 1HO

H: 705.858.2167

C: 705.919.8951

E: o\ex\gognon@gmoi\.com

Aeeo ( L%

eReceived award from Sudbury Catholic District School Board
for development of a logo for the Ontario Youth Apprenﬂceship
Program.

o Three year acfive RGD member.

e Won art award from the Sudbury Art Gallery-

€W:
o Placement at TCC Advertising

« Volunteer work within the College
o Attended fwo RGD Design Thinkers Conferences

/I




| Conbrast Poster
Client Name:

Symposium On Architecture
and Design

/1 { /SOGQWW:

ustrato

e:
To develop @ promoﬁona\
oster for a symposium on

architecture and design.

Solution:

To show an illustrator style

of a piece of complicate

and simple architecture to

demonstrate contrast.

1§ S
; L Hne ——
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k David, Hanna Music Posfer
M}\JW

David Hanna

Tw!@\mqrub/ Software:
InDesign and lustrator with
own water colour.

(2
To develop @ promoﬁona\
poster for music student that
reflected classical music with
an edge.

Solufion

An lllustrative approach that
demonstrates the emotion
behind the music. Warm

soft colours used to create a
positive feeling and bold black
lines to really emphasize the
message-

january 26,

2009

free
admission

room

2233
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Interac

] ( /So6€wm:

ustrato

e:
To develop an identity for
the #1 payment method
that doesn’t show @ form o
technology within the identity.

Solution:

A strong corporate identity
symbolizing the user,
interacting, done in a simple
form and through the implied
letter 1" within the logo.
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| Shanpie Logo and Packaging

M Name:
Sharpie Markers

] ' /So6€w«)w:

ustrato

([
elop a new identity that
ore than just @ typeface
and still represent the product

well.

To dev

Solulion:
ty that was

To create an identi

humanistic but still represent
the product well and hol
the #1 permanent maker

reputation.




O(y’wﬁ&/b:
To Continue learning from practical experience and interaction

with other design pro?essiono\s and clients by obtaining secure
long term employment.

Suwmumahy:
Growing up, art was mY life.
drawing. Once
off and found myself playing with
perfect my art and
the experience quite @ bit and soon
that involves this @

| spent

SW@%&-

Sellection Lish
N

|

S

almost all my spare fime
| graduoted from high school, | took some time
image editing software to

website. | enjoye

found out there is a career
nd much more. Now,

design is my life.

J Unquenchob\e hunger for knowledge and experience.

e Dynamic Web Design and Flash
o |llustration
e Animation

« Photography

600 William Ave-
Sudbury

P3A 2P7

T. 705.521.6658

E: pot@pctrickgervois.com

L
« Found a career | enjoy and realized my purpose in life.
o Completed many online courses and tutorials in various
scripting languages:
« Managed fo influence or inspire people with my ideas by
selling many prints of my art from several small stores an
vendor arrangements.

e Designed over @ dozen websites and manage the server they
are hosted on.
e Tutored over @ dozen students in web design and flash.

« Worked as an event photogrqpher and web designer for
Cambrian SAC.
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Ik Magazire
MNW

Ink Magazine

] que/ 506@\)«)11/:
Photogrdphy edited in
Photoshop, masthead create
in llustrator and content laid
out InDesign.

(2%
To create an edgy style design
that fits the targef audience
gesthetics and reflects the
nature of the content.

Solufion:

The style was achieved by a
combination of alternative text
alignment, rough looking fonts
for a header and images wit
high contrast and abstract
elements.

Lifes questions reflected
upon through Ink.

free Tattoo \deas.

Acts of random creation.

Featu

ring Ink blotter art.




Clliend Name

Innovative Guitar |deas

3 que/ SoGﬁwaMzz
Text manipulation in illustrator
and signage application in

Photoshop.

e:
To create @ simple and
memorable logo that
represents the company-

Soludion:

The solution was
minor modificatio
on guifar and the
of innovative, make a guitar
become clearly visible with the
text still maintaining legibility

by making
ns to the ' [
dot on the 'V

'I-.

T

/

///

il




Cambrian Students
Administrative Council.

W/ Software:
Layout e ements created in

\\\ustraior images ed dited
in Photoshop, animation
and functionality created
through Photoshop. Dynamic On - rOCVS
interaction is made possible

through the use of asp.net an
a Microsoft access database.

To create @ Websne that is

able to be easily edited by
people with no web design
knowledge. The look of the site
ust be able change yearly to
fit the school year theme.

Solufion:

Using F\osh 1o create the enfire interface gives the users @ smoothly animated and interacfive
experience. However this alone is not enough. The Students’ Administrafive Council must

be able to edit the content at any point in order to keep students aware of current evenfs.
This is made p055|b\e by a control panel created with the use of asp.net which allows
administrative individuals to easily edit any of the text on the site and add or replace any
images including the entire background to fit the school theme- Also students are able to chat
and leave comments about events which allows sac o receive fee ack.




. A0 introsmaill _/‘ 1
HamisPhotography 19 B b

@ nup// patatohost.com hphoto/
Client Nome:

‘
Walter Harris
* HARRIS
e/ Soffuare PHOTOGRAPHY

All functionality and animation
was created in Flash but many
of the elements have been
created in lllustrator of edited
in Photoshop- Home

fn skl COMSO PATAT-D-HOST _Frogos CRACK Thesaurus.com G MAIL combrestyles “SAC_ hotmail PC Financial Torrent

¢ About

To create @ professiono\ and
elegant portfolio fo showcase
the work of infernational .

- Portfolio :
gward winning pho‘rogropher -----
Walter Harris.

Services

Solufion:

Thoughtful planning and
orgonizoﬁon allowed content Contact
1o be displayed without clutter.
The use of animated transitions
and loading external content in
Flash allowed @ smooth an
copﬂvoﬂng navigation process.
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S | A5 Wilfred Street
Sudbury

3B 3P4
T 705.562.5681

q U\/VMS/ E: stephonie_gervoism @hotmail.com

Ol’jwﬁ)‘/@: eodstec. Inc. S:udb

To bbtain a full time posifion in the design field, with emphasis C ury Ontario, winter 2008
on confinuing development of technical and computer skills « Worked with owner design new corporate logo
and after four years experience 10 write the Registered Graphic o Applied logo 1© siationery, such as |efterhead, business card,
Designers of Ontario’s examination. and no. 10 envelope
e Created promo’riono\ items such as hats, mugs, and pens
Summuhy: Revkal Inc. Honolulu, Hawaii, May 2007
| am a cooperative and goc\-oriented person. | am dedicated « Developed web site
and used to deadlines. o Created link to other web sites and informational PDF’s

Strengths:

o |llustration

e Corporate identity
« Poster/Print design
« Photography

e Advertising

] y:

e Three year member of RGD (Registered Graphic Designers of
Ontario)

e Deans list

« Volunteered for peer tutoring

AL~
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Corporate Merdity
( )\me:
Apple Cart Collectables

{ /SO“WW:

llustrator, InDesign

e:
To design a new corporate
identity for Apple Cart
Collectables.

Soludion:

The logo was designed for

o home accessory store:

The design of the logo is

done in an ornate style to
give it elegance. The design
incorporates the ‘A and 'C" to
create @ graceful look.

'\WE Q“I

Apple Cart

" Collectables—
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Software Desigh

' e
Sugar Art- Cake decorating

] ( /SoGﬁwaMz:

Iustrator, illustration

e:
To design a software program
for a cake decorating
company-

Solution:

The name " Sugar Art" was
picked due fo its meaning.
Cake decorating uses icing
and other odible decorative
elements fo make otherwise
plain cakes more visually
interesting. The logo was
designed to create awareness
in the consumer’s mind. It
was then applied to package

design and promoﬂonc\ items.

The software program is
easy fo access and navigate
through.

star tip decorating

W

medium

bag )45/ 300
01457900

bgpostton lighty touching surface

star tip decorating

T, curvingine

shell border . Hold decorating bad at45 an Hface, allow tip o touch urtace lightly.
ghtrigag | Veing a wavalike motion side ip steally along surface: 2¢ the

steady pressure.
andtipwiting . 4top saueezing bag then i 4P away

pattem transfer

<<previous

SUBAR AT tight zigzag e

L Hold decorating bad a1 852nle qurface,allow tip o touch surface tightly
| Greacily saueeze and side the (0 Slong the surface n & up 2 down motion
% stop squeezind bag, then ift 6P a¥2Y

o 1

eg medium

powen bagll45(3400
@ 45/800

» gty touching surface

shell border

found tip Writing

pattermtransier l
next>>
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a-z animal card
T { / S’oGﬁwa)w:

lustrato

e:
To design children learning

cards

Soludion:
Created and

to represent
alphabet in @ i

way

illustrated animals

the letters of the
un and colortu

g\ Vil /W 4
q

(|
'Ak§|

ages1-6
a-zanimals

children learning cards

APE

APE
D DEER

FERRIT




Back to

Posfen desigh

( o
CIBC’s Run for the Cure

' /506@\)50119:
Photoshap and InDesign

(2
To design @ new poster

Soludion:

Took wishing on d star idea
to create @ constellation for
o women running for visua
interest. The use of free form
typogrophy to imply @ path
they are following

The 16th annual ‘

othe

L

2
0
0
8

Every 3 minutes 2 woman is diagnosed with breast cancer-




O(y‘wﬁm:
To continue my oducation at the university level, while working

in the field part fime in order to further develop my skills as @
designer.

Swmmary:

.
LS o

Sellection Lish
' g

L B

Mark

| was born and raised in the South End of Sudbury, Ontario.

This is where | developed my love for mountain

biking, with

various trails only minutes away from my back yard. | am an
avid hockey player who enjoys poster and package design
along with digital illustrations and photogrophy.

Strengths:

e Corporate identity
« Digital illustration
o Layout designs

e Photography

o Advertising

401 Wembley Drive

Sudbury

p3E 1C2

T. 705.669.1 362

E: phontosm3\otd@ychoo.com

Aceo shuments:

e Dean's List 2007

e Program GPA over 3.0

o 3 year RGD student member

€W:
Callective Initiafives (summer 2007 - resent)

« Created new logo stationery and web site templates

E-CO CANADA (summer 2008 - present)
« Responsible for creating a new corporate identity including
signage, uniform and brochure designs

Sudbury Police Association Logo Competition
e Competition called for the creation of a logo to promote the
Police Association union.

] X

MOVIEXPEF




Heart and Strok‘e Foundation

{ /SoGﬁwa)w:

Photoshap, Illustrator, InDesign

(2
To develop a more simplified
logo, and @ brand to appeal to
a younger demographic.

Solulion:

By taking the lifeline in the
shape of the top half portion
of a maple leaf, we were
able to create @ unique an
simple logo fo represent the
Heart and Stroke Foundation
of Canada.

A eSO

— |
o
o

X
|

ﬂ

|

ﬂ ‘o

| EART & STROKE |

FOUNDATION |

I

|

D vERSON

4 in Caradans sifer Fomafom of neart disease 1 i’ Canadiars sufer rom a om et heart disease |

CHANGE YOUR FATE...

CHANGE YOUR FATE ‘

] |

| Canadars aferrom aform of eert disease

CHANGE YOUR FATE...

BORBAR

4 i Caratas sufer fom a oM of heart disease

CHANGE YOUR FATE

STRBATIER

e puT VERSIEH

415 Caraeiars sufes rom 2 M of heart disease

CHANGE YOUR FATE

FBORBATION

o ED Ve

| 1 s Caraias sufer fom 2 M of heart 68235

| ‘CHANGE YOUR FATE. |

|
| |
‘Q‘ R ‘w
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M NW k- ., v v - GOME ACTION...

Moviexperts

e/ SOGQWWI i ‘ - 2 s
Photoshop, Iustrator, InDesign - s, T

e:
To create @ unique and
simplified identity to
better compefe against
the competition such as
Blockbuster and Bianco's.

CHERE'SSOHNNY”

MOVIEXPERTS

w10 SPECING G4 Yo ot ronesotis
e

2007 there s 1 & pion tokers 1 projied
1t LB o caraa to conert 10 VD By 2010 {legal move gowrloads worldwide”

Soludion:

By taking @ rounded square

to represent @ television, we v
were able fo place two spot
lights going through the logo p EXPERTS

creating a gianf X to play up
the X in the name Moviexperts.
An added bonus is the giant
play button on top which

was created by having both
spotlights infersecting af the
middle.
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wa:
Canada Post Unternoﬂono\
Year of Planet Earth stamp
series)

{ /SOGMW:

Photoshap, Illustrator; InDesign

(2
To design a series of stamps
to represent earth sciences to

promote the International Year 154 Tl —
of Planet Earth. '

OLNOHOL WN3ST

PLANET EARTH

Solulion:

By taking four seismographic
earthquake readings
from some of the biggest ! N
earthquakes in the Earth’s ' ‘

history, we were able to creafe : or e formaton st
a unique and colourful symbo : R
to represent carth science from

around the world.

2008
INTERNATIONAL

YEAR OF
PLANET EARTH




el Name:
Sudbury Wolves

{ /Soﬁﬁwa)w:

Photoshap, lllustrator, InDesign

(2
To create a more A9
identity that compete
OHL market.

gressive
s in the

SOWW:
Using sharp straight edges

with triangular eyes gives
this logo a new clean an
aggressive |
out against f

ook which stands
he compefition-
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Tara

Houkes

O{y'af/lw/:
My goal is
Design field. | wa
contribute my talents an

mployment in any facet of the Graphic
be a part of a team where | can
d also continue fo learn.

to obtain €
nt to

M,MWNQ:
n\WNork like you don't need the m
been hurt and dance like no one

SM@%&:

e Heart

o Personality

e Dedication

e Determination
e Eagerness

oney, love like you've never
's looking.”

o K\ amazing, eyeopenind first th
with talented individua
e Being able to take part in conferences @
with top designers.
« Making lifelong
passions.

nd teleconferences

friendships with people who share similar

3232 Eden Township Road
Sudbury

P3G 1G]

T, (705) 5226436

E: torchowkes@\ive.com
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)\me:
Canada Post/\nternoﬂono\
Year of Planet Earth

{ /So&ﬁwa)w:

Photoshop, lllustrator

(Z
The challénge was o create
a set of stamps that woul
represent 2008's Internationa
Year of Planet Earth effectively.

Solufion:

In order to portray the

message of keeping ouf

planet healthy for future
enerations, the faces of four

children representing the races

(Caucasian, African American,

Native and Asian) were use

in conjunction with the face of

the Earth.




el Name:
Project Dance (Performing Arts

Studio)
{ / SOMMW\I/:

Photoshop/Illustrator

e:
The challenge Was
identity that separated Project
Dance from the competition.
How do you still incorporate @
dancer, without resorting fo the

'rypico\ silhouette?

Solufion:

The solution was @ gesture
drawing. The gesture better
represents the movement an
art of dance, whatever the

discipline.

to creafe an




M}\JW

Button Magazine

7W/ Soééwa)w:

Photoshop/lllustrator

To create an effective
masthead for @ magazine
cover. In this case, the word
nputton” was the inspiration.

Solution:

Four small dots were placed in
the middle of the 'Q' to imitate
an actual button on clothing.
The magazine itself became
one for children’s clothing.

T

5
$2.99 CAN
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M}\JW:

Kailan Gough- vocalist

Fechnique!/ Software:
llustratot and Black Marker
(hand rendering)

e:
The challénge was create @
poster for self-promotion.

Solufion:

Using the vocalist's own lyrics,
a flower was rendered by
hand to create @ flower of
lyrics. It represents giving life
o a song with words.

vocalist
kailan
gough
live in

concert
friday
april
18th
2008
at 8:00 pm
tickets $8.00
Cambrian’s On The Rocks

LYRICS

10O LIFE




O(gwﬁw@:
To contribute fo the elimination of bad design.

S

| strive to learn about anything and everything- Knowledge is
the most effective weapon in life and design. Design is my life.

Strengths:

e Logo design

e Poster design

e Book layout

o Magazine covers and layouf

o Web design

. y:

o Graduating from Cambrian College's graphic design
rogram

e Obtaining @ full time job in the graphic design field

o All of the experiences I've had with volunteering, such as

being part of the team painting the meals on wheels mural.

1205 - 190 Mountain Streef.
Sudbury, ON

p3B 4G2

T. 705.673.8834

E: yes@oysichcyes.com

€

« Choosing fo move fo Sudbury to take graphic design

e Working af media concepts

« Doing freelance work including CD cover, cookbook and
website

/)
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Stanbucks

M Na}'vw:
Starbucks

( /So@yﬁwm:
llustratof, Photoshop, an
InDesign

(%
To design and improve an
entire corporate identity for
an existing company were
the identity doesn't properly
represent the company to its
fullest.

Solution:

| chose to change the
identity of Starbucks. | felt
their active involvement with
the environment, and the
connection of their products
to the environment should be
linked fo their logo- [t shows
leaves coming together as
people do at their franchises
and represents the 'S’ for
Starbucks while showing
coffee/tea mixing with the
cream.

starbucks
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Healthy Communify Initiative
Greater Sudbury

{ /Sowua)w:

llustrator, InDesign

Sudbury needed a logo o best
represent them without being
specific to only one area ©
concentration.

Solution:

| chose to design @ window
to represent @ window of
opportunity- It relates o

our future generations an
the opportunifies W€ have
1o accomplish @ healthier R L. .
community. Regardless

Conmniy 2l Healthy Community Initiative
they decide to focus on, it

will function officiently and C.\ty O-‘: Greater SUdbury

effectively.




Client Name

Toronto \nternational Tango®

presented bY elizabeth sadowska and rhythm & motion inc. presented by clizabeth sadowska and rhychm & motion in¢
4 by elizabeth sadowska and rhythm & .
toronto international

june 10-13 2008 www,toronlotungo(es(lv:\.:am : toronto imeernacional
h june 10-13
www noron(o!angolesrvv:\ com

www,lorcntotango(esuva\.com

jwﬁu% we! S tane: 7/2/11/4# /:a;fzfz’/(/ d » ) )
06 - 7?6/11 o~ Faz‘z’m/ [ange hzc{'[wz/

n
n
u
a

—

Photography: Photoshop, and
InDesign

| —

e:
To create @ poster for a tango
festival

Solution

Coming UP with @ way that
would attract more than just
the usual target market to this
festival. Hot peppers are use
to represent the 'spiciness’
cather than the usual flames.
They are placed info different
tango positions 10 mimic the
poses of Tango dancers.




M Name:
Nichol Massage Therapy

ique] Soiﬁwm:
llustratof, Photoshop, an
InDesign

e:
To create a new corporate
identity for a massage therapy
company

Soludion:

Giving @ new name (unwind)
and look to the company:
which represents what
people want 1o do after
work or @ stressful situation-
Incorporating the choku

rei symbol info the d of the
Unwind, to show @ pracfice
called reiki that is performed
regularly here.
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Ryan
Koz' U

O(y‘afiw/

To pursue @ full time positio
continue fo

o in the graphic design field, and
further my knowledge with computer and media
oills. Coincide with a team fo develop new and effective
srategies for current and future design projects-

S

From a young 0ge | have developed dexterity with computers
and design. As @ usician, | find myself to be creative an
intuitive which helps me to be inspired to compose for all types
of media.

Strengths:

e Visual communication
e Editing
o Photography
¢ Animation
o ||lustration
A

o Graduated from Cambrian College Applied Arts and Tech-
nology with an Advanced Graphic Design Diploma.

e Shot and edited two weddings with custom DVD menus

o Directed and edited two Cinefest films: Dark Morning - R&R
Productions (2008); Minus Forty Winks - R&R Productions
(2008)

55 Anna Street
Chelmsford

POM 110

T: 705.855.4675

E: rydeen@gmoi\.com

€xfﬂuuwb :

December 2007 to January 2008 - Marc Cyr

« Filmed and edited a music concert for /'Ecole Secondaire
Catholique Champlain. Custom created Interactive DVD menus,

fitles, backgrounds and sounds.

October 2007 to November 2007 - Envision Entertainment

e |n relation to film and media, | had a chance o work with a
film crew on producing @ transformation of an image, edited
to make it look like it was set from Berlin i

June 2007 to September 2007 - Jenna Dahl
e Designed a se\f—promoted web site for a textile designer; also
included in the design was business card and brochure..




M )\Ja//vw:
Paintball Park

i /So&ﬁwa)w:
Adobe INustrator, Photoshop
InDesign

e:

To create @ unique logo and @
series of ads to reflect a new
roduct being introduced to

pointbc\\ players.

Solufion:

Created a logo based on @
poimbc\\ in motion or paint
dripping- Designed a sef

of ads for Paintball Park
introducing @ new mask for
pcintbo\\s named the IRI5, also
known as the "ris". The 5"
represents five main features
introduced fo the mask.

painthallPark

paintball Park introduces a whole
a intball. The

new.
a

Beyon

ball. T!

d the range of vision

geyond

the range of vision




MNW

Jenna Dahl

{ /S06€wa)w:
Adobe llustrator, Photoshop,
Flash, InDesign

To create @ unique entity for a
textile designer opening her
own design studio for fabric
and fiber art.

Solufion:

Designed @ stylized bird to
represent d black bird in
motion. Created a brochure
and website f0 self-promote the
<tudio and display the work
they have done.

Toronto 0
ananan

na

Dahl

\Jen

|
| Yel.4\6-925<S|ID
|amingavoeste

| blacksirdstudiosca

Blackbird Studios.

A
(- } (\

" Contact ! ]

" Jenna Dahl

\'eI:A1é-925-5170

sesigningdiva@gmalcom
e HoADIGSTUIOS. €O

&=

\ Blackbird - 2007

i

Feathers - 2007

Ikt resisted silk ibbons and weak add dye
Mondrian Grid = 2007

| Morse code Inspired by s
ocond snging n e 9608 of UGN

gt Wef kot
‘Weft kot feathers ‘ PoukcComney silk and ‘weak add dye
Cotton/Linen blend and @ doy of connting ciows - Adom O nspired by Mondton's Broadhay
fiverreacive dYe Boogle Wooge
. | Apen ik of eaven, debver me 0 Hledk
.3 ‘ Winged bird - Adom DUt .e°
LY o °
o °




Cliont Name:
Envision Entertainment

' /506@\)6«)1/&:
Adobe Photoshop

To transform @ present picture
of a building and mimic like
it was sef in Berlin in the year

1940.

SOWW:

Replaced road with
cobblestone, slight rotation on
the building. Added swastika
flags. Color correction was
also done fo the painting, an
eliminated everything that was
modern, and would not have
been seen in the 1940's.

R e
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Canada Post J)

3

TW/ Softwane: 2
Adobe Illustrator, Photoshop,

InDesign %

2

2

e §

2

To design a set of stamps

and a poster for the exhibit

of polar science biology an
climatology in commemoration

of the 125 anniversary of
II\PYII .

: nada Post, the Ministry of science and Technology:
S OWV\/.‘ ’ R - and the International Polar Year Committee are prov

- to present:

Used the title “Green |CE” on

the poster f0 signify the effects hz 2, 2007

of global warming upon the ? Greenhouse Museum
Edrﬂ’\, Ond Chcnged h‘U“ to g ) An interactive exhibit of Polar Science,
q . 2 Biol d Climatol i
appear as it the Earth and ice ,ﬂ:ﬁ’é@‘";smi'?e‘:;;fyg&'?h‘e fvet Internation

gL polar Year.

For more information visit:
www.ipy125.com

caps were melting, hence the
fitle.
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619 Brenda
Sudbury

P3E6C5

T 705.677.8749
A IM ) 0 ”\/ E: chad_odnokon@hotmai\.com

Oba'afjxve:

To accomplish power wealth, and happiness

S :
I'll give you determined, dedicated, and focused. I'll even
throw in @ good sense of humor.

S@)\/m@%y

« Public speaking
e Print

o Photography

o |llustration

e Branding

o Graduating from Cambrian College @s @ graphic designer.
o Turning Matt Roccad into an €gg-
o Receiving the Arts Excellence Award from secondary school.

€ { :

o Creating “the Chad Odnokon show”

o Attended Design Thinkers.

o Design assistant at The Shop Graphics.

GET IHT




| Blindside

( N A2
Blindside Skoteboords

{ /SOG@NW:
lllustrator/ Photoshop/
InDesign

0

To create an ad campaign for

Blindside skateboards.

Solution:
Used an edg

looking phot
with strong copywriting:

y and aged

o comp\emented
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l Blood i the Walen

ey Name:
Ontario Valley National 8-ball

Association
7 { / SO6€WW:
llustratot/ InDesign ‘in
13t onnual Orfario &Ball Chanplonshlps
o $?0000\npnzem bmed full fiedds
’ . mﬁ%&w{}hw ﬂp&:ﬁgﬁﬂn“wmn
To re-design a poster for a pool
tournoment.
Solulion:
Used blood in the water’ to

refer to the cash prize, and an
illustrated ‘pool shark’ circling

and attacking it-
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Client Name:

Corkscrew Magozine

{ / Soéﬁwa)w:
lllustrator/ Photoshop/
InDesign

e:
Design / asthead, and apply
it to a fictitious magazine.

So@ufinw:

Used calligraphy with the "W’
that furns into @ corkscrew
making @ simple and crisp
execution for the cover of a
wine specialist magazine.

geT IWTO THE ayre

Diry ar Swg‘m‘.,"-'
The best of Cerman whites.
wwmﬂmmmnnwm
wnpmmmmunwgh

Recipes 10 match your raste.
mdm-ﬂ-mm-dq—m

p-mnﬂlwmrmnmh

mwwanm-m-m




M Name:
CVRD

{ /So“wa)w:

llustratot/ InDesign

To re-brand CVRD

Soludion:

A clean new logo that inspires
the feeling of globalization-
Created ouf of four 'C’s,

and using the colour red fo
correspond to the colours in
ore body mapping; red shows
up as d plentiful ore body.
Both colours aré also easy fo
turn info reflective applications
for underground, and safety
purposes-

CVRD
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sand e oy
N 0 North Bay, ON
P1B 5R7
1. 705.478.9445
P C:705.845.8853

E: paquettenorm@hotmail.com

O(y‘aﬁimf/: Aeco shments:

Affer graduation | would like to dedicate most of my time 0 the e Buying my first house
growth of my home-based design business. « Graduating from Cambrian College's Graphic Design Program
e Finding the perfect woman 1o share my life with
wmhunyg
The older | get if seems the more beauty | see around me. €Ww
Every day there is a new opportunity 0 capture some of that « Watching the birth of my children
beauty. There are O many different media af our disposal; the e Stabbing myself in the leg with @ utility knife
possibilities are endless. | am blessed to be able o pursue My o Always back up your hard drive

passion for creativity. To have the knowledge and resources 10
accomplish what | set out fo do is O fulfilling. | am proficient
in many forms of media: photogrophy, graphic design and
graphic arts. With all the 1ools and techniques available at
my fingertips, | am able to create whatever you may need.
No matter the size Of complexity of a project | will rise to the
challenge with excellence.

Strengths:

e Patience

o Finish what | starf
e Organize

o Reliable

e Photography




Cliont Name:
Canadian Centre on

Abuse

TW/ Software:
Photography Photoshop,

llustrator, InDesign

Substance

(2
Represent Visually the dangers
of inhalants.

Soludion:

poured liquid in @ plastic bag
and inserted a gun pointing
upward iowards the user’s
face, and having the subject
pretend to inhale demonstrates

the serious issue-




Client Narme:
Canadian Centre on Su

Abuse

bstance

J que/ 506@\)&)\,&:
IIPhotography; Photoshop,
llustrator, InDesign

(2
Represent Visually the dangers
of “huffing” propellants

Solufion:

Fabricated a gun outof a
plastic handgun by cutting off
the barrel and gluing on @
small propellant can depicting

the barrel.

Huffing is the 3rd Mos
substance by teena

CCSA - CCLAT (Canadian Centre On Substance Abuse - 2007

t abused
gers

N
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771 S
B+TJ @@wx Logo
MNW
Bernie and Todd Glass

{ /So6€w«)w:

llustrator, InDesign

This clienf has no logo.
Symbolize glass panes as well +

as Bernie and Todd.
GLASS

SOWW:
Initialized the
ad a plus sign fo climinate the

rgnd’, and the use of 2 white
triangles o represent the glass
anes reflecting on @ surface

2 names and

] . !
the Circle'.
Q TODDHOULE
P
BT
BT i
e S
con, Ontario PIN1B3

K 2?67&elxs\eDnv9.UmL) val Ga
(705) 897-3331 Fax: (705)
www.bntglass.com

Valley View industr al Parl
897-3332

Telephone:
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TID S
IYPE 2008 Stamp
o Nam

Canada Post

{ /SO“WW:

llustrator, InDesign

Develop a theme for the
\nternotiono\ Year of Planet
Earth that demonstrates
Earth’s disasters such as fires,
tsunamis, soil erosions, air
ollution, mudslides and a few
others that need to be focused
on.

Soludion:

Make four symbols that
represent af least four of these
elements: air, water, earth an
fire.

ntermationalfearof e Fath 2008

lntemational Year of
planet Earth

‘Canada Post, the Ministe of Science
and Technology. and

the International Year of (" Planet
Committee are proud ©© present.

An (interactive exhibis of earth science;
biology and ciimatotogy)
in commernoration of 2008,
The international Yeat
of Planet Earth.




jeclive:
06%

To

o the best artisf that | can be and to help anyon€ | can with

the frustrating rask of realizing their artistic potential.

Who | am now will not be who | am a year from now: |

understand how 1o change

myself for the better and how 1o

develop as an artist and communicator. But, at least for now,
| suppose I'm Jason Rainville, a student of graphic design and

o selftaught amateur illustrator. My influences in |ude Baroque
and Art Nouveau, and artists such as Andrew Loomis, George
Bridgman, Glen Fabry and Andrew Jones. | detest artistic fads,
unconstructive compliments and comfortable stagnation in
place of challenging improvement.

€W:

o Participated in the Massey Streef Painting Festival of 2007
This festival helped me appreciate nondraditional ways of mak-
ing art as well as helped me meet interesting artists from across

the world.

o Worked for a small news

paper. There | realized how easily

artistic integrity forged by years of study can be swept away

by the almighty deadline. |
the artistry in my designs

learned how fo work quickly so that

didn't have to be sacrificed.

710 Cedar Streef
Massey, ON

POP 1PO

T: 705.865.2776

E: '\rcinvi\\e@\ive.cc

SW@%&:

« Determined fo improve artistically

e Strong af representotionc\ art and illustration

o Able to produce clean, communicative design as well as
textured design

« Confident public speaker and copywriter

o Able to work quickly as well as thoughtfully conceptualize in
a deadline-driven environment

LY
o Entered in and passed the first round of conceptart.org’s Last
Man Standing illustration competition. Knowing that | was com
peting against and being judged by industry professionc\s, this
competition forced me to do my absolute best. The only god!

was fo impress; losing was always a certainty-

e Named to the President’s Honor Roll in the fall of 2007 for
ochieving a GPA of 4.0

e For each karate tournament | went 10, | brought home at
least 1 first place irophy. | also won Grand Champion in adult
coloured belfs. The accomplishment was actually forgetting
about winning cheap plastic golden cups that meant nothing 1o
me and focusing MY aftention on something that could win me
happiness, respect and a real feeling of self worth: art.




Back to

Thor, Redesigh

Client : ‘ | ‘ : ‘
Name: ' L\ P. o
A As. : , ‘;’,’

Pagan Comics 'v\{~

" \

' - < )LL) SR X“ﬂ\, COMICS
1 { /506@/\)6{)\/@ ] -~ - o : > Apiil 2008
HB mechanical pencil, \ '
sketchbook, Adobe Photoshop
CS2, Wacom Intuos tablet.

PAGAN

(2
Redesign the Marvel character
of Thor for a new company
and place within a new cover.

Solution:

Through the use of more
primitive dress, iconic use ©
red and dramatic lighting,
the new Thor is brought back
to his more mythical, classic
roofs.




7T S 7
YpE SW/ Forsl ng cover
Name:

Canada Post

Sebtuare
Adobe I ustrctor/Photoshop CS3

b

To create a stamp and first day
cover for the \nternohono\ Year 0
Planet Earth.

Solution:

This stamp features d stylistic
take on Earth and ifs cycles.
Colourful, full of movement an
mimicking primifive design, the
repeated swirl can be detached
and used on its oWn Of with
other designs.

el

Year of
N
o
o
09

\nternational

lntemational

]

Year of
N
o

lane

lnternational

OOOOOOOOOOOOOOOOOOOOOO
“:Planet Earth 5 Canada
12008 2
2
o
©
[=
g
£




Back Lo
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U o AL
MNW:

Completed for an online
illustration competition

7Mw/ Software:
Adobe Photoshop CS3, Wacom

Intuos tablet

.
To create an illustration with
the stipulation that it must
communicate the theme
uynderneath it all.”

Soludion:

The theme of uynderneath if all”
s created by the character’s
skin and muscles being rippe
from her body, leaving only

her skeleton, as well as the
revelation of the demonic fetus
underneath. Her smile reveals
that the destruction behind her is
welcomed.

Sellection List




| Still Prefty

|\
4

MNW

Wide Smiles (organization for
children with clefts and other
facial deformities)

J i /So6ﬁwm:
Photogrdphy, Adobe Photoshop/
InDesign CS3

e:
Produce a creative poster
promoting the organization.

Soludion:

By using @ doll this poster
automatically deals with children.
The stitched cleft is symbolic of
the healing that occurs when

o child joins the organizafion,
and the headline #Sill pretty”
reinforces the :dea that despite
the rip, this doll is (and children
are) still prefty:

still pretty

WIDE SMILES is an organization that
teaches children that having 2 clef or other
craniofacial deformity doesn't mean that a
part of them is missing. Ye educate, inform.
empower and prove

they are whole, they are beau

widesmiles.0rg




O(‘I'u)&/\/&:
To é'md a position where | can confinue to learn about design
and expand my skills but also benefit my employer with my

current skills and experience.

Summary:

Graphic Design Association.

day.

Strengths:

e Corporate identity design
o Advertising design

o Layout design

o Web design

e Photography

| e
Sellection Lish
' 8

L B

Ay
D

lama soontobe graduate of Graphic Design ot Cambrian
College. | am passionate about design, an
comes through while you view my work. Throughout my time
at Cambrian | have been @ student member of the Registere
Graphic Designers of Ontario and was also an executive
council member of Vision, the Cambrian College Student

d | hope that fact

st of my free time is spent

on pursuits such as photogrophy, art, kickboxing, sports, an

whatever happens 0 have captured my curiosity thaf particular

166 Laurin St
Azilda, ON

POM 1BO

H: 705.983.2196
C: 705.626.6755

E: omykoy\crichord@hotmoi

Exponienct:

e Junior Designer — Marketi

(Cambrian College) May

e Advertising Placement

|.com

ng and |nstitutional Relafions

2006 - Current

_ Canadian Cancer Society Fall 2003

« Freelance work including
PocketSnips Program logo, Valley East Lions Hockey Magazine,
HOMAD (Heads of Media and Design) logo (local finalist)

Northern Ontario Medical School

LYX
o Graduated from Cambrian College's two year Advertising
Program as d Cambrian Scholar (4.0 GPA)
o Awarded the Foundation Baxter and Alma Ricard Bursary =

PAGD, February 2008

e Competed at the Ontario Colleges Marketing Competition

(November 2004)
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M Name:
Body Works

{ / 506@/\)«/\,&:
Adobe InDesign, ustrator,
Photoshop

e:
To create @ fresh, new corporate
identity for Body Works Fitness
and Wellness Centre including
logo design, poster/brochure
campaign, website and annual
report.

Solution:

A three-gear logo focusing on
strength, transformation and the
‘dea of the body being like @
machine. A coinciding campaign
and website which use "factory”
like images to tie into the gears
concept. Finally, @ theme base
annual report which focuses on
the before and after of joining @
facility like Body Works.

ﬁ' Body Works
T
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Ascend

M wa:
Ascend

i /SOGQWW:
Adobe InDesign, Photoshop

Using portions of pre—se\ected
typogrophlc based photos 10
create an image represenﬁng
an infernational typogrophy
conference to apped to
designers. Pieces include a
poster, program brochure, an
website.

Solufion:
A collage of the Earth

Ascend .08

|efters cut from @ hoto. Use
P X The 10¢th Annual lncernationa\ Typographic Symposium
throughout the campaign. . I o . o
jasper, Alberta, Canada * Sawridge \ntetmut\oma\ Conference Centre

April 22 - 29 2007

www.ascend.OS.com
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Graduale
VI S
| Sundwich Magasine

M Name:
Sandwich Magazine

peit <)
g

{ /30664/\)«)11/:
Adobe InDesign, Ilustrator,
Photoshop

Create @ masthead using @
pre—se\ected word and use that
masthead to create d magazine
cover and coinciding article as
well as ad pages which all tie
together.

Solufion:

A bright, colorful food and
beverage magazine targeted to
15.40 year old social adults.

Sip-erior
DRINKS

the world ¢

them {o your

« 1 shot Butterscotch Schnapps

« 60z Gola
Fill a rocks gl

Serve.

ass with ice- Add
the cola and ihen the schnapps-

« 4 oz Cranberry juice
«20z Gin
« 2 0z Vodka

atir ingredients together in 2
tall glass. Serve over ice:

« 30z vodka
« 30z Alize® Red Passion fiqueur
« 3 splashes orange juice

Mix all lngrediems in a shaker with ice. Shake well and pour

into martini glass of glass of your chaice. Garnish with an
orange or other fruit for added style.

é:%m:ﬁb% .123




M Name:
Sudbury Pride

{ / 506&/\)«)11/:
Adobe InDesign, Ilustrator,
Photoshop

(2
With focus on being provocative,
create a poster campaign for

Sudbury Pride Week 2008.

Solulion:

Sexy, revealing posters using
bathroom signs fo specify sexuad
preference of the models shown,
which pull the viewer n- Clever
copywrifing fills viewers in on @
necessary information on the event.

Iy 13 to 19, 2008.

sudbury pride Week, Jul

2008.

ek, July 1310 19. 2008.

de Week, July 13 1o 19.

ury Pride We

Sudbury

elebrate Nilels}

A
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Matthew

Rocew

O{yaﬁw e
To be employed

full fime as @ junior designer.

| believe that offective graphic design should produce positive
results, communicate thoroughly and stay current with trends
if it is to successfully reach the intended target audience. |
have extensive typogrophic okills, as well as keen aftention

to detail. A thorough knowledge in graphic design and art
history is crucial when trying fo understand modern design
and why design can be effective. | also have strong corporate
identity skills and can provide @ wide range of design styles.

Regardless of style, the concepts aré always imaginative, clear

and profess'\ono\.

Strengths:

e Strong Yypogroph'\c skills

« Excellent attention detail

o Creative copywrifing skills.

e Strong corporate identity skills

e Clear understanding of past and emerging trends

318 Kirkwood Dr.
Sudbury
P3E 6J3
T 705.674.5794

E: motthew_rocco@yohoo.com

e Design internship with the Government of Ontario

o Attended Design Thinkers 2007
o Completed my college career

LYS
e Achieving and surpassing My academic
e Understanding the
e Becoming a sfrong

goals
characteristics of effective design
thinker and creative problem solver.

©

sapporoichib]
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Back to
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VUL Sk

| Planct €xnth
Client Narme:

Canada Post

] que/ 506@/\)«)11/:
The use of strong imagery married
with typogrophic contrast and subtle
Photoshop work creates a clean
message O earth care.

WA . AN

(2
To create @ commemoroﬁve stamp
to celebrate the \nternotiono\ Year
of Planet Earth — 2008.

Solufion

Stunning imagery is used to
represent the true fragility of our
planet, and to convey the nee
o return our home to its natura

beauty.
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( /506&/\)«)11/:
Based on gesture drawing, a sfrong ATLASTRA NSPORT
use of simplification in Wlustrator fo ATL AST RAN spPO RT

create a simple humanistic logo-

W&:
Formerly Atlas Van Lines, the

company needed a logo that would
ceflect the passion and dedication
that brought the company fo
number one.

I . |

TN

SOWW:

A clear logo representing strength
and trust, as well as positioning
Atflas Transport as @ single major

company- \\0,//

A‘I‘LASTRANSPOR‘I
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Prove %
M }\va:

Skate Jam

TW/ Software:
Hand drawn fype and intent fo

avoid stereofypes within this market

(Z
sual stereotypes and

To avoid U
ling story fo attract

create an apped
competitors.

Solufion:

The use of humor and hand drawn

style, the messAge of a skate
competition is achieved by using @

series of symbols instead of body

text.




Robbyn
SW ow&kb

O(gwﬁm:
To Obtain a position A an innovative graphic designer in an
environment where | could assume increasing responsibility-

S

| strive to live my life by my two favourite quotes.

"The best way fo predict the future is fo invent it...”
_Laura Ingills Wilder

"The black space can never be beautiful until the white space
is beautiful.”
_Russian Graphic Designer

The two quotes can be taken several ways, but are very
relevant to the personality and style | have. | don't believe in
sitting around waiting for it to happen; | go out there and make
it happen. The second quote describes my design style, an
how | review the finished product-

SW@%&:

e Creating outstanding corporate identities

o Ability to communicate ‘deas verbally, written and drawn
« Organized and able to multitask

o Self-mofivated and able to work independently

o Experience with editorial and advertising design

Robbyn Stajkowski

249 Amelia St. East

Thunder Bay, ON

p7E 326

H: 807.683.9647

C: 807.624.7677

E: robbynsto'\kowski@hotmoi\.com

€xdalh,(,ww :

Imagetech, Thunder Bay, ON

o Photography Storé and Studio, Designet summer 2007
Cambrian College of Applied Arts and Technology

e Peerto-Peer Tutor, 2006-2008

TNS Canadian Facts, Thunder Bay, ON

o Market Research Firm, Interviewer, Assistant Supervisor, and
Supervisor August 2002 - September 2005/May-Aug- 2006-
2007

LY
The Association of Registered Graphic Designers of Ontario
o RGD Volunteer, January 2006 - Present
Vision, Graphic Design Student Association
o Executive council member (president, third and first year
representoﬂve\, 20
Admiral Mountbatten Sea Cadets / Fort William Sea Cadets
e Civilian Volunteer/ CIC Officer, January 2002 — Present

\

VileyBlack




MNW
The London Olympics 2012

{ /506@/\)&)119:
Adobe CS3

(2
The challenge was develop
a unigque branding strategy
around the 2012
London Olympic Event that
would appeal to @ broa
target market.

Solution:

The solution was o create

a unique logo and use the
national colours 1o create the
brand. This was implemente
using promoﬂono\ articles,
advertising, ceremonia
articles, signage. and

logo to represent the short
fime of the London Olympics.
This logo could represent the
Union Jack, @ moving form, of
meeting in @ central location.
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CASC Posfen Procesd
Client Name

Computer Algebra in Scientific
Computing

{ /SoGﬁwm:

Hand drawn equations using @ felt
tip pen, and Adobe CS3

(2
The problem was to creafe @
redesign for an annual conference
about computer algebra in scientific
computing and make it effective,
creative, and memorable.

SOWW

The solution was fo remind the
viewer that the conference took
place in Paris by using the Eiffel
Tower. The creative solution was

to show the Eiffel Tower using
algebraic equations that could have
been used to create it if it were
built today. The pieces that were
involved were d series of posters for
every annual year after.

(4]
.‘.. 1; A "/,\lzhzlx\-dn

Explore the Algebraic
Computation of the
giffiel Tower through

CASC°08

The 10th National Conference
on Computer Algebra
in Scientific Computing

La Conferenza 10 Nazionale
sull'Algebra di Computer
nell’informatica Scientifica

La 10ieme conference nationale
sur I'algebre o ordinaeur dans
le caicul scientifigue

19+06* 2008
Paris * France

www * CASC*com




Allune Software Package

MNW

Allure

TW/S%@NW

Adobe CS3

(23
The goal was fo hit the target
market, females ages 12-18,
with creative compact disk
packaging, website, and
romotional materials that
would atfract their aftention.

Solution:

The solution used an illustrated
approach that created a unity
between the materials. Soft
feminine graphics and colours
were used to make it more
appealing- | used the symbol
and meaning of the butterfly, @
beautiful independent creature,
to symbolize what the program
can do for the customer:

Body,Spirit.Beauty.

Many makeup nanufacturers and suppliers aré peginning o add this feature
to their website, 5O they can bring in the customers and keep them there with
the confidence they are making the correct decision. but not a full selection
ofall possibil\\ies. Itdoesntonly help the manufacturer to raake an easier
sale, but it saves time and money on the usual costly yeturns that comes with
| people purchasing the incorrect shades. Our product wittinclude all stated

M above, butwith more selections, and the ability 10 do ityourself with step-by-
. step fnstructions. Our software will have millions of different jooks to choose
from. After choosing your picture, you can enjoy 2 wide array of potentia!

the perfectiook

hairstytes, makeup colots, accessories, and more todiscauer

Body.Spirit.Beauty.

Gone are the days of bad haireuts o oney wasted on ill matched makeup
<hades. These beauty predicaments are on thel ¥2¥ {o extinction thanks ©
the dawning of virtual makeovers » virtual makeover is where you € wy
ot hair designs, dothing, accesserie o cosmetics on @ scanned mage of
your before going 04 and doing these things © yourself The virtual makeover
T ead helps youto plan ahesd, nd then print what you ke s canbring
hwith you to salon of follow the stePs and do ityourself.

AL SEN 77 U5



el Name:
Wiley Blackwell Publishing

7WW/ Software:

Adobe CS3

(2
The challenge was to create
a series of book jackets that
would appeal fo the target
audience of healthy adults
looking for new recipes.

Solution:

The solution was to use cutouts

of the image, 0 show that
you can be creative with
the recipes. This would be

more appealing fo @ creative

audience.

e

m

06043

o

T o e
ey Pkt §

| . Preggerente
or J. Preggerente

Taylor J. preggerente

e BoOtany or HUNGEY

T

THE .
mnivores
redicament

THE
Justification

Taylor ).
Preggerente




O(y’wﬁb\/&:
To live happily-

S

| want to master

Strengths:

o Typogroph
o |dentity

788 Churchill Ave.

sudbury, ON

P3A3Z9

T 705.626.8287

E: nicotaus@gmai\.com

W: http://www.nicotaus.com

. \:

e Maintaining @ 3.0+ GPA for all 3 years

e Being featured in the class showcase for 2nd and 3rd year of
program

e Being chosen as concept designer for graduating class

what others have done, and then challenge promofion cD
myself to do it differently.

o Web design (html, action script 2,0)

« Photography
e Color theory

e Having Ron Beltrame as a f

« Learning to think for mysel

to work with oth
o Truly learning
and freelance)

ers

eacher
as well as learning the discipline

to manage my fime (schoo\/work/re\oﬂonships
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Conu Check Manord

M Name:
Coppef Creek Manors

' /So\ﬁﬁwa/\,@:

Gestalt Theory, | ustrator and
Photoshop for supporting stationery
and campaign.

(2
Representing d chain of retirement
residences in a New way.

Solution:

Representing the elderly
metaphorically in order to avoid
the typical stock image and
stereotypical scenarios that are
overused.

COPPER C

MANORS&HOMES
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Food Basics

Y

{ /SOGQWW:

Adobe Nustrator

cart.

Soludion:

brown, with the combinatio

(Z
Creating an identify that stands out
from competifors and that clearly
symbolizes the most basic tool in
grocery shopping: the shopping

Created @ symbol of a shopping
cart with a series of simple strokes
outlining an 'F’ with earthly tones, @
bright healthy green with a simple

basic type: American Typewriter.

0od. BasiCS




\/
——

MNW

Espresso Magazine

] que/ S’oGﬁwa)w:
Photography; Photoshop, InDesign

e:
To work with various different
visuals and layout text in one
spread while keeping the theme of
the magazine

Solutio

n:
Worked with a strong and preciseé
grid, organizing visuals in @ straight

bar.

Become

Trust your intuition

et lum er sum velit la faccumm odolutet praessed dolorperos
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Black pen and Illustrator

(2
To illustrafe the artist in his own style

for the cover, supporting @ feature
interview inside.

to showcase ¢
mascot or animal suits.

Andrew Pommier
Artist Spotlight
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D / 4-345 Elm St.
WV(J/ . Sudbury, ON

P3C 1VH

W (%AM 99 T.705.562.6516
5/0 h/ E: david_a_wi\\iamson_Z@hotmail.com

O{,a-aﬁw@_. o My diverse background in the arts includes being classical
pianist since @ young age and also having the ability to play @

Lumber of different instruments. As well as being @ competitive

singer, and having dance experience, | have also been active in

the theatre community for the better parf of my life. These right

brain activities have all contributed in helping me become the

SM@%M graphic artist that | am today.

o Intellect

o Communication

o Problem Solving

o Versatility

o High levels of caffeination

Objective: To acquire @ posifion to help further develop my
design skills and gain the experience necessary for the future
acquisition of RGD status.

o The successful completion of the graphic design program at
Cambrian College of Applied Arts and Technology-

e Created designs and layouts for @ quarterly newsletter for
N’Swokmuk, a native health centre.

€ ' : e Helped to create and distribute several editions of a leftist
e Being an individual who is noW in the communications field, publication.

the call-centers in which | have worked truly were the trenches,

in retrospect. These places provided me with excellent training

for communicafing with a wide variety of persono\'\ﬂes. This

experience has also helped me learn to better communicate My

ideas concisely-

e Tree planting taught me about caring and folerance. The
combination of @ high stress job, and a close proximity co-
existence with dozens of other planters was often challenging-
| learned to have @ lighter touch with the people with whom |
work, and to be aware of the emotional state of those aroun

TR
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\\\Ustroﬂon/\\\ushotor CS3,
Photoshop CS3

e:
ed promotiono\ stamp,
nd poster for |YPE.

To creat
postmork, a

Solution:

The final solution showed the
planet under a microscope which
is an absurd and eye catching

combination.
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Roots Co nale
Merdity Packege

MNW

Roots Canada

T o SO@QWW.‘
lustrator CS3, P otoshop CS3,

InDesign CS3

e:
cate 0 new identify for Roots

To cr
with an accompanying

along
corporat

Somﬂw:
| package includes the new
ong with logo application

les of clothing, vehicles,
y, and building signage-

e manual.

The fina
logo, al
on artic
stationer




Anbi-Cirneud Posfersy

( ame:
People for the Ethical Treatment of
Animals (PETA)

7W/ Software:
llustrator CS3, Photoshop CS3

To create a fun looking poster that

displayed stark imagery of animals
in various sad or abusive positions
in a circus environment.

Solufion:

Created illustrations and
manipulated them to appear as
though they were construction
paper glued down.

Housecals lead betler livas.
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People for the Eth|co\ Treatment of
Animals (PETA)

T /Soé
lustrator CS3, P otoshop CS3

To create @ Fun looking poster that

displayed stark imagery of animals
in various sad or abusive positions

in a circus envnronment

Solufion:
Created illustrations and
d them to appear s

manipulate
were construction

though they
paper glued down.
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