Class of 2006

Lorrie Andrews
David Boudreay
Julien Chaput
Nick Chong
Jason Constantineay
James Cramer
Eric Dufresne
Meghan Falconer
Stephen Fleming
Damien Florio
Adam Grose

Nancy Gagnon Tremblay

Graduating Gra

phic Design

Cortney Lanteigne
John Lear

Melissa Liinamaa
Kevin Montgomery
Patricia-Ann Morrison
Adam Raby

Jarael Sackaney
Gregory Simpson

Yeung Yat Yu, Winnie
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50 years of Graphic Design in Canada as a stamp. Logo

Used typography to represent Canadian animals. Created a new logo that appeals to a younger market.
As well as a more mordern look.

revious Home Next
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Objective Statement

Familiar in both PC and Mac COMputers along witp, trainin
as Adobe Creatiye Suite |: Photos op, Illustrator, lnDesign, Golj
Profressional, Flash My 2004, Freehang MX icrosoft Offi
Professional Experienc
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Community Pride Campaign Coordinator Water Bottle Design

Tasks were to design a campaign of community pride posters With this | wanted the name to sound tempting, something to
that were to be sold to the community at a certain event. make the customer want to pick up the bottle and drink it.
Leading and coordinating a community picture shoot so Using a river & waterfalls as my main concept.

that community members could be part of the posters
themselves. Design layout of posters, scanning, photo
enhancement and manipulation, business card design.

revious Home Next
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Element Skateboards

AIR CANADA

Earth, Wind, Water, Fire

Air Canada Identity Element Skateboards Ad
| created this new identity with the idea of relating a Canada goose The idea of this ad was to represent Element Skateboards by using
to represent flight and to also represent a Canadian Airline. one of their top skaters by showing what he does best.

revious Home Next




Grade 10 Honor Roll Award
Grade | | Honor Rol| Award

Design Experience
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DANIEL SPENCER
FILLMORE AUDIFORIUM

. SATURDAY JUNE 12
TICKETS $10

For People on The Go

Poster: 7-11 Magazine Ad Poster: Daniel Spencer riding subway
To create an effective gray scale digital illustration. | used a single

To effective create a magazine ad for 7 Eleven
picture with small body copy and logo to create an effective ad.

| created an effective composition.

revious Home Next
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LESS GLARE®
75w
WATTS

PHILIPS

2 Ampoules Lumiere Douce

Light Output
LUMENS

T napedeeen

Phillips Light bulb package Logitech Logo and Stationery
Thinking about the less glare of the light bulb led me to The idea behind this piece was to portray the technological
design this soothing, cool blue package. aspects of the company, represented by the green for ‘power on’

and the ‘connectivity’ of the type. The motherboard at the bot-
tom shows the nature of Logitech.

revious Home Next




et

Objective
I'woulq like to €nhance my skil

Is to better Serve your Cause,
Design Experience

Uction Assistant, res
In

Ponsible fo- Varioys s
Cial event SecCtions,

Computer/Design Skin

cluding spe

4 Avery Dy

Espanola, Ontario
PSE Icg

Previous




'I:.:{l:-n.dbiln::-ulrc

A Codu b
Comis Fealure TAKE

*L:ﬂluﬂﬂﬁﬂ Solutions. ¢
S e o Y

NIMBLECOMMUNICATIONS.

Logo design

Nimble communications design studio - word bubble standing on
point to portray a nimble communication
Brochure

Columbia sportswear - problem solving was used to solve this
design problem. Columbia is the solution to all your traveling and
adventure problems.

revious Home Next
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Computer and Design Skills

lustratoy InDesign, Acrobat, GolLive, Image Read
Flash MX » Microsoft Word, Internet Explorerlllustration,
tography, typography, SCulpture, paint

digital illustration, pho
ing, Creativity Fluent in both F
English, oral and

rench ang
Contact lnformation
Adam Raby

24| Lloyd st. Apt47
Sudbury, ONT
P3B 3x3

rabyadam@yahoo.ca
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SUDBURY
WOLVES

NEeT GEAR Corporate ID

To create a symbolic representation of connecting game players SUDBRURY WOLVES
around the world.

To create a more intimidating and mean-looking logo and to at-
tract a new fan base.

revious Home Next




P to date February 2006

Cer- updateq 2005
ed June 2003

Design Experience

Freelance work for Blosso esthetics (designed logo, Ietterhead €nvelope
brochyre and meny | st
Freelance Work for Nicke| City Enterprises (design layout of business card
supplier list)
Computer Skills
indows xp Macintosh OX
Flash My Microsoft Word, Excel, Access Outlook Express
Quark Express Corel Draw
Print Master
Adobe reative Syijte CSand ¢ Version, hich includes the f
(Photoshop, Image Ready, lustrate,- lndesign, GoLive Acrobat Read
Desngn Skills
Logo Design Brochyre Design
Oster Desjon Corporate Identity Design
Statlonery Desion ackage Design
Photograph P Otographic Manipulatlon
Sketching ainting
Contace lnformatnon-
Cortney Lanteigne
99 Cumberland Court
Sudbury Nario, p3a 5G9
Tel: 705..560.7272
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CURVES

Sudburnia Soccer Logo

This logo that | created for Curves was something that |
wanted to be different and unique for a women's only gym.

| emphasized on the beauty and nature of a person. A curve
can be found in anything and | wanted to emphasize that. The

colors purple and orange both have inspirational meaning and
therefore compliment its purpose.

revious Home Next
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Clnts Festival

May 20 to 25. 2006
Sudbrury YMCA
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Martial Arts Poster

| wanted to use the Martial Arts Symbolism in a way that would create an
interesting poster but at the same time would have a Martial Arts feel. By

using two Martial poses this gives this poster an interesting look. You really
have to talk a look to see what you can see.




Damien Florio

damienflorio@hotmail com
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Canadian Graphic Design
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Stamp Poster
Stamp design for 50 Years of Canadian Graphic Design. Root Green Peace poster to demonstrate the dangers of pollution
motif symbolizes design-helping Canada grow. and global warming.

revious Home Next
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Objective

To EXperience 4 Much as POssible in the design field & learn the Necessary Skills
to professionaiiy Contribute tq the industry.

Design Skills

Consists of print & Collatery), COrporate identity, New media, environmental design, pack
age design ang fine arts,

Freelance Experience

RGD Student Member

D Ontario | Registered Graphic Designers of Ontario
Representing RGD ' '

College Campus, Informing fellow eNnts of events and news from the RGD
dSsociation,

Adobe Photoshop CS2
Adobe lustratoy CS2
Adobe InDesign CS2
Adobe PageMaker
QuarkXF’ress
Macromedia Freehang MX
Macromedia Flash Mx
Corel Draw

Core| PhotoPaint
Microsoft Office 05
HT™ML Coding
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 my/sudbury.ca

. VISUAL IDENTITY MANUAL

_ A painful reality.

Make a difference. ~ Make a donation.
1.800.499.1986  www.cdnaids.ca

et s R e

Canadian AIDS Society - H.l.V. & Pregnancy Corporate Identity Manual
my!sudbury.ca | Online Portal
With the rising issue of H.I.V. & AIDS becoming a bigger

problem in today's societies, this poster was an attempt to “kill A corporate identity manual was needed to encompass the entire
two birds with one stone.” Provocative in both its message & MySudbury.ca campaign, and so | came up with this fun piece. Both
visual, | feel this poster effectively does the job. playful & free in form, theManual was simply a way to illustrate the

feel of the campaign before it even began.

Home Next




geMaker ( Mac/pc )
Quark Express ( Mac )

Freehang MX ( Mac )
Flash Mx (Mac/pc )
Corel Draw (PC)
Microsoft Office 2005 (PC)
AutoCAD
3D studio MAX
Inspiration

Contact Info;

Greg Simpson
73] Palestine Rd,

\/\/oodville, ON
KOM 279

Tel: 705439, 613
Gregs50) @hotmaj| com

\

Previous




PLyeand
-------

AFRYLUBE

X A

i evtor]

et

. Rt

(‘\ s B L r
JIFFYLUBE

PHOENIIX

Logo and Stationery

Made a logo and stationery for Phoenix Gold. | decided to Logo and Stationery

make the logo by using an abstract image of a phoenix. The , .

gradient of red to gold on the phoenix, representing the red Created a quo and stationery for a company ;alled Jiffy

for the phoenix and gold for the word in the logo. Lube. | decided to make the logo in a circle with a | cut
out of it and a oil drop in the middle of the |.

revious Home Next
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50 years of Graphic Design in Canada

Stamp Design

The objective of this piece was to design a series of stamps, a
first-day cover, and a cancellation stamp for the 50th anniversary of
graphic design. In this piece, | incorporated three avenues of graphic
design, the computer, the drafting table, and the easel. With these
different avenues of design, | used simple colors that would provide
the necessary contrast, while working well together in the series.

revious Home Next

Easy on the planet...Tough on pavement.

Chrysler is commited to designing and manufacturing vehicles 7 >
that overachieve in luxury, comfort, handling, and best of all; emissions
«

and fuel economy. All of this, and you still get to keep all the horsepower.

Poster

This piece was an attempt to veer Chrysler away from Dodge'’s reputation
of being inefficient in fuel economy. The cars were placed in a very clean and
wealthy setting, with natural elements close by. The key was to let the audi-
ence know that even though these fuel-efficient 8 cylinder engines were
placed in the cars, the fuel economy of this new technology is something
worth bragging about. In short, | attempted to brand Chrysler as a company
that cares about the environment, and resource consumption.
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Poster

Poster design for the Jammy Awards Ceremony 2006. The Jammy-
Awards have been referred to as the Jam Band Grammys, with several
big name acts on the nominations list. Many people have the same
general reaction when listening to improvisation-based music:“This is
mind blowing.”

revious Home Next

Desserts

Appetizers

Software Package

Software Package for the Serif Digital Cookbooks. Packaged in a
rectangular tin, the package looks like it should belong in the kitchen,
and is a convenient and quick way to find your favorite recipes.
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RedBUII

Red Bull

Portraying Redbull as a stylish and sophisticated company ENTERTAINMENT
while portraying the strength and energy that the product

provides. | created a symbol using a bull's nostrils and nose

ring as a representation of the bull's source of energy.

March Entertainment Poster

Creating a symbol that reminds people of their youth. | creating a
puddle with a foot stomped into it, portraying the time of youth
when a child couldn't resist splashing in a springtime puddle.

revious Home Next




Lorrie Andrevvs Duck

174 Pierre St. Vgl Caron
ON. P3N IC5

E-maj: lorrie) 72 7@hotmail.com
Tel: 705.869.75 97

7OS.865.24IO

Previous

2005




Red Cross Poster

Redesigned a poster for the Red Cross Association in regards to help
raise money for hurricane Katrina. My solution was to get the mes-
sage across by using a symbol That Universally defines aid. Just as a
person who is ill can be helped by the medicine provided in an IV, The
people affected by hurricane Katrina can be helped by the donations
and support of the public. | photographed the IV up close to grab the
attention of the public, and combined text with the image to relay the
message in a clear way.

revious Home Next

Fifty years of
Canadian Graphic Design

Fifty years of
Canadian Graphic Design

canadab(

canadab0 ¢ canada50

Stamp

The concept behind my stamp design was to comemmorate 50 years
of Graphic Design in Canada. Graphic Design has developed over the
past 50 years going from the pencil to the mouse, technology is the
tools of todays trade. incorporated the idea in a series of stamps using
the tools of the trade, and with having the tools change from hands on
tools to computer technology today my stamp collection stands out
with continuity as a creative design.
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Contact info

Meghan Falconer

Email: m.falconerdes'

Igns@hotmail.com
Phone: 705.521 04 14
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; Super Fight

Environmental design Corporate ID

Interior Way finding

Fonts: century Gothic - Symbolises an open road (shaped as a figure 8), and the feelng of
Description: decorative pieces to celebrate an event for the 50th an- wanting to or feeling you are welcome to come and stay at a Super
niversary of Graphic design in Canada.The graphics and squared look of 8 motel. Wherever you are, you will find a super 8 just around the
the design was an influence from the famous “Burton Kramer". corner.

Environmental design (flags and banner)

revious Home Next




et

Objectives

As a 8rady
Wish
Creat

ate of the three~year Graphic Des;
to gain SXperience ip, th '

e Gr,
Ve and innovative team,

Design Experience

Promotional
kadur Pro

Appare| 08/ 2005
t

+1ee shirgg, svveatshirts, hats.

Computer & Design Skills

Previous




alr canada

Corporate Logo design

This design is the re design of the air Canada logo. The concept
behind the logo was to represent a sun as well as the maple
leaf. The sun stands from the bright promise of the company
while the maple leaf represents Canada and our strong heri-
tage and culture.

revious Home Next

Entertainment Poster

This poster was from a digital illustration class were | designed a self-
portrait of Salvador Dali. | found it was such a strong piece that | had to
use it in another form.With such a strong illustration and contrast color
this poster really.




Nationg Aboriginal AWards Foundation:
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edia Adobe Go Live dob hotoshop,Adobe IIlustrator,
Obe InDes:gn Adobe Crobat, Aq e Py Maker, 3 d ICrosoft W rg
Design Skills

Sketching, photography, photographic manipulation, creating vecto,- art,
Copywriting, SCulpting

Contact lnformation
Nancy Gagon Tremblay
nancy\sugar@hotmail.corn
Tel: 705.674—5450
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Canadian Graphic Design

50 Years of
Great Ideas

Canada 50¢

fisher price

Corporate ID
50 Years of Graphic Design Stamp P

Fisher Price Corporate Identity.

| created this symbol to represent idea, creation and evolution. The . . . . . .
. ) . , The idea behind this logo is all for smiles, which, |

maple leaf symbolizes the evolution of the idea, and the Canadian believe. is what Fisher Price. is all about. | chose blue

aspect of the field and yellow to show the playful side of the company.

revious Home Next




Assistant Graphic Artist
Cambrian Shield Mustratoy
old ad Space Designed ads
Computer Skills
2d/3d Cg/cg Adobe Cs2 suite
Microsoft Office xp OSsSD
rivers license
\/\/oodstock, Ontario
domc87@yahoo com

Previous




The Office Bistro

110 Roy Street
Sudbury ON P3C IR8

lllustraion Corporate ID

This is an illustration from Diana Krall's “Live in Paris.” Tipping the chair represents the relaxing end of
a a hard day's work

revious Home Next
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CLASSIC
EQUINE

INSURANCE
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Corporate Identity

Challenge: To create a timeless corporate identity for Classic Equine
Insurance. Solution: Re-did logo to incorporate clean line, legibility.
Successfully branded with promotional items, advertisements and
stationery items.

revious Home Next

BAKED BEAN CONTEST

April 22, 2006 at 5:30 p.m.
Sudbury Stake
The Church of Jesus Christ of Latter-day Saints

900 Cambrian Heights
Sudbury, Ontario

Poster

Create an announcement that would attract attention for an upcoming
stake-wide church social event. Created a poster (8 1/2 x 14") that visu-
ally caught members' attention and drew them to investigate the event. This
poster received kudos from all.
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Logo

| believe that you had seen this kind of ‘M’ somewhere, which

is my client, he really wants to use as his audio company logo.
How can | make it different and looks like it belong to an audio
company. | add three ‘dots’ on one of the stroke of the ‘™', rotate
it and find out that looks like a speaker. So | apply gradient for the
dots to make it more look like the inside of a speaker.

revious Home Next

Snakes and Reptiles

Vector Art

| choose a photo that | took in the Toronto Zoo for my vector arts
assignment. To re-draw the coiled shape and the skin of the snake in
vector is a challenge. First | draw the coiled shape and the skin patterns

of the snake in lllustrator and then do all the shadings in Photoshop to
emphasis its volume.




